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The qualities that make a difference
when times are tough

Omegapoint had its best year in 2024, despite a turbu-
lent world and weak market. Clearly, cybersecurity is
needed. Our culture of being both sharp and kind makes
us stronger than ever.

Omegapoint are Nordic leaders in cybersecurity and cybersecu-
re digitalisation. We help our customers to build their operations
securely from the ground up.

The market remained weak in 2024. Despite this fact, we have
grown and continued to develop our services and products. Mar-
ket demand for our services has been better than the general IT
market, and our cybersecurity focus area is more important than
ever. On the product side of things, we have gained market share
and secured new business.

We rely heavily on our expertise and our offer of true cyberse-
curity in order to remain competitive. This is at the very heart of
everything we do — along with caring for our customers. And one
another. We refer to this as being sharp and kind. These qualities
are particularly important when times are tough, and have been key
to our record-breaking performance in 2024.

Strong growth, new staff
Omegapoint’s revenue grew by 3.1% during the year to SEK 1,421
million, while operating profit, adjusted for non-recurring costs,

grew by 39.8% to SEK 160.3 million. No acquisitions were made
in 2024, so all growth was organic. The strong increase in perfor-
mance stems from very active efficiency and planning initiatives,
which have allowed us to increase the Group’s operating margin
from 8.3% to 11.3%.

This growth would not be possible without our strong brand, which
has attracted some excellent candidates to our trainee program-
mes. We have recruited 134 new members of staff in total during
the year. All very exciting!

Cybersecurity more important than ever

Unfortunately, the global situation remains unstable, with wars

and conflicts in a number of regions. This is leading to increasing
demands on society’s preparedness and capabilities. Sweden is
continuing to build stronger, more resilient military and civil defence
assets. Our annual Swedish Security Index survey shows that aware-
ness of risks and demands is growing among decision-makers, but
that efforts to address such risks and demands are lagging behind.

Focus on specialised cutting-edge expertise

Market analyses reveal a growing need for cybersecurity exper-
tise linked to specific industries. That is why we have established
centres of excellence that focus on specific industry verticals. This
enables us to offer advice and solutions that take into account the
regulations and needs specific to different sectors. We are already
seeing increased interest from customers seeking cutting-edge
expertise.

Focus on protective security

The demand for expertise in protective security among public
authorities and essential organisations is growing rapidly. We are
continuing to meet this demand by increasing the number of staff
with expertise in protective security. A basic version of the Craton™
product, which meets formal protective security requirements, was
launched during the year. We have already won a number of major
contracts, which gives us a well-filled order book for the next few
years. And that is fantastic.

Omegapoint creates security

Omegapoint plays an important part in creating a safer and more
stable society. Our cybersecurity and cybersecurity digitalisation
deliverables are helping to make the world safer.

I am grateful for and proud of all our customers and staff who
have continued to trust us as a partner and an employer in 2024.
Many thanks for all your support!

P

A ;Z},—,i —

“Johan Malmliden
CEO
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FIVE YEARS IN SUMMARY
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Revenue & EBITA
with EBITA margin (2020—-2024)

Net sales (SEK millions) . EBITA (SEK millions) ‘ EBITA margin (%)

1378 1421

11.9%

11.3%

594
494

160.3

56.9 70.7 96.1 114.7 -
e mes BE BB

2024

Omegapoint reported net sales of SEK 1,421 million. Growth
amounted to 3.1%, with continued emphasis on organic growth
rather than acquisitions. The EBITA margin improved to 11.3%,
recovering from declines in previous years thanks to operational
improvements.

2023

Net sales increased by 42.1%, partly driven by the acquisition of the
Diamir Group in the early part of the year, but also by the strate-

gic shift towards organic growth. The EBITA margin fell to 8.3%,
marking the lowest level over the five-year period.

2022

Growth peaked at 63.3% during the period. This sharp increase
was mainly due to acquisitions of Elicit AB, Elicit Syd AB, Basalt AB
and ITverket AS (now Omegapoint Norge AS). Net sales increased
significantly, but the EBITA margin fell to 9.9%.

2021

Net sales grew compared to previous years. FSN Capital became
the main shareholder in Omegapoint in early summer, so it is
important to note that the figures for the Omegapoint Group

this year were reported as if Alpha HoldCo (now AB Omegapoint
HoldCo) had owned the company throughout the year, which may
affect comparisons. The EBITA margin rose to 11.9% from 11.4%
the previous year.

2020

Net sales of SEK 494 million and an EBITA margin of 11.4%
provided a starting point for the five-year period. This year served
as the baseline for the strong growth experienced by Omegapoint
during the period.
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GROUP EXECUTIVE BOARD

Nicklas Lars Anna-Clara Johan Tom Henrik Daniel Peter
Haglund Ulslev Johannsesen Soderbaum Malmliden Rogstad Deogun de Verdier
CEO, business area DPS CHRO CEO, business area Sweden CEO CEO, business area Norway CAO CFO



CHAIRMAN'S COMMENT

Another record year 1n sight

2025 is already looking promising thanks to Ome-
gapoint further enhancing its expertise, strengthening
its products and services and continuing to invest in the
Craton™ system.

Omegapoint performed well in 2024 despite a more challenging
market. We have grown through investments in areas where
demand has been stronger. It has been important for the Board of
Directors and management to both address short-term challenges
and look ahead to new opportunities. As Chairman, it is gratifying
to note that Omegapoint has had an excellent year, achieving its
strongest financial performance to date.

Expertise that meets needs

There was particular emphasis on long-term efforts in 2024. A
thorough strategy process made it possible to identify areas where
the company is particularly well positioned to take market share. At
the end of the year, work began on building centres of excellence
that will meet the needs of several key industry verticals.

At the same time, we are also continuing to strengthen our
products and services. Our long-term commitment to Craton™,

a system that meets the most stringent formal requirements for
protective security, is particularly encouraging. A number of major
commitments were secured for Craton™ in 2024, giving us the
momentum to continue enhancing our offering.

Omegapoint ensures customer security

Cybersecurity is more vital than ever. Our broad range of services
and products ensures that Omegapoint is well positioned to help
our customers to secure and develop their operations. With a
strong start to the new year and the help of our talented staff and
strong customer relationships, 2025 has every chance of being
another record year for us.

Many thanks to all of Omegapoint from all our Board members!

Do i’

Eva Elmstedt
Chairman

OMEGAPOINT ANNUAL AND SUSTAINABILITY REPORT 2024

Cybersecurity is more vital
than ever. 2025 has every
chance of being another
record year for Omegapoint.
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OWNERSHIP STRUCTURE

Employee
ownership drives
engagement

Providing employees with the opportunity to become
shareholders in Omegapoint creates additional engage-
ment and involvement in the company. Many have taken
this opportunity.

Majority ownership of Omegapoint rests with Norwegian private
equity firm FSN, which controls 52.3% of the capital. Bertel O.
Steen Kapital, also from Norway, holds 6.9%, while Omegapoint
employees own the remaining 40.8%.

At Omegapoint, we formly believe that employee ownership fosters
commitment, and we actively invite staff to buy shares through
shareholder distributions, which usually take place once or twice a
year.

Moreover, when we acquire companies, employees of the
acquired company are also given the opportunity to become
shareholders. Currently, 415 employees are shareholders, repre-
senting almost half of our workforce.

Today, 415 of our employees
reprfesenting almost half of

OL%HQrkforce — are shareholders
in Ome Int.
;nﬁ €gapoin e

FSN

CAPITAL

Assets under management: approx. SEK 40 billion FSN descri-
bes its values as “We are decent people making a decent return
in a decent way". The company strives to be a responsible
investor, focusing on creating positive impact both environmen-
tally and socially.

Bertel O.Steen

Revenue: approx. NOK 20 billion Bertel O. Steen Kapital is

a long-term owner that builds relationships based on trust,
integrity and shared success. The company’s goal is to create
sustainable value for investors, portfolio companies and other
stakeholders.

OMEGAPOINT ANNUAL AND SUSTAINABILITY REPORT 2024 10

BERTEL O.
STEEN KAPITAL

FSN CAPITAL

52'3% EMPLOYEES

40.8%
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THE OMEGAPOINT STRATEGY

Broad services
In cybersecurity
digitalisation

We are strengthening our leadership in cybersecurity
digitalisation by offering security-focused services in
our three areas: Build, Operate and Defend.

With Build, we analyse customer needs on the basis of regulations
and business requirements. We then work on the basis of this to
build the customer’s solution through in-house development, inte-
gration, installation and testing.

With Operate, we advise on alternative operating solutions, either at
the customer’s data centre or with external cloud providers. We can
also take responsibility for day-to-day operations.

With Defend, we conduct risk analyses and improve systems
or processes in order to reduce the risk of external attacks. If the
system is nevertheless breached, we can disrupt the attack and
restore systems and data.

We offer advice and implementation in all areas.

OMEGAPOINT ANNUAL AND SUSTAINABILITY REPORT 2024

Build — creating end-to-end solutions
that can be used and maintained for many Operate — providing operational
years to come. services that really work.

b,

bbb

L als A

oy
DEFEND

Defend — proactively assess and prevent risks, and
reactively manage ongoing breaches.

12
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THE OMEGAPOINT STRATEGY

An attractive
employer

In 2024, Omegapoint has continued to strengthen its
position as an attractive employer. We inspire the next
generation of talent and connect with them on their
terms.

Aligned with the Omegapoint strategy, we aim both to develop our
employer brand and increase interest in cybersecurity digitalisation,
a constantly growing industry. That is why it is important for us to
actively work to attract the best talent.

Participation in industry events, job fairs and conferences have

allowed us to share our expertise and inspire the next generation
of talent. During the year, we also held lunchtime presentations at
institutions such as KTH Royal Institute of Technology, Chalmers
University of Technology and Linkdping University. OF THE VEAR

Since 2015, we have also organised our annual Student ‘ CYBERSECURITY

Conference, where we invite 100 or so students to attend insightful TALENT OF THE YEAR
presentations on a range of topics related to cybersecurity and
digitalisation. In partnership with Universum, we also select the
Cybersecgnty Talent of the Year - g gtudent foered men'torshlp by - MY UNDEN|US-
Omegapoint throughout their remaining studies, along with oppor- ’
tunities to participate in our internal skills days and conferences.

1N COLLABORATION WITH
OMEGAPOINT

These efforts are a key part of our strategy to attract, develop _ My Lindenius, winner of the 2024 Cybersecurity Talent
and retain the best talent in the industry and further consolidate award, with Omegapoint CEO Johan Malmliden.
Omegapoint’s position as an attractive employer.




THE OMEGAPOINT STRATEGY
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Strategic focus on products

In 2024, Omegapoint has further developed and increa-
sed sales of several product-oriented services, and this
initiative is expected to generate ongoing revenue.

Turning Omegapoint’s expertise into actual products will allow us

to deliver system solutions even more quickly, while continuously

verifying and enhancing system security. For our customers, this

means both cost savings and a faster path to a complete, functio-
ning system.

The development of the various products is expected to generate
ongoing support and maintenance revenue over time.

Craton™

Protective security that meets the most stringent requirements of
military and civilian authorities, and can be formally accredited up
to Secret classification level. Can be integrated with the customer’s
applications, thereby enabling operations within the total defence
framework.

PSM

Protective Security Management is a solution for customers who
need to coordinate and conduct security vetting in accordance
with the Protective Security Act. This solution handles every step of
the process, from gathering and processing data to staff adminis-
tration and registration.

Ciso

Facilitates management of digital business risks and information
security. With all information gathered in one place, organisations
can structure their work properly, making it possible to identify
weaknesses, prevent risks and transform regulations into business
opportunities.

Advenis

A web-based platform that facilitates cooperation between muni-
cipalities, county administrative boards and other stakeholders
to effectively manage community orientation training for newly
arrived migrants.



THE OMEGAPOINT STRATEGY

Knowledge sharing
that strengthens
the whole industry

Omegapoint is a workplace where we constantly learn
from one another and treat both colleagues and custo-
mers with respect and humility. By generously sharing
our knowledge, we build a strong organisation while
also contributing to the development of society.

We believe in maintaining a dynamic mix of junior and senior
colleagues — in both our assignments and our internal knowledge
sharing. Fostering a culture of experience sharing allows us to
strengthen not only our company, but the entire industry.

Learning in practice — the employee perspective

At Omegapoint, knowledge sharing is a key part of our strategy and
work culture. But how do people perceive this in practice? Here,
two of our staff share their daily experiences of developing through
knowledge sharing and how this impacts both individuals and the
organisation.

“Omegapoint appealed to me because of its skills culture. This was
the case for many of my colleagues, too. There’s a strong desire to
share knowledge here; not only through presentations and conferen-
ces, but also in small everyday actions. This might involve helping

a colleague with a job, or reflecting together on new solutions.
Learning something new every day makes the job both rewarding
and meaningful,” says Miranda Aldrin.

OMEGAPOINT ANNUAL AND SUSTAINABILITY REPORT 2024 15

‘At Omegapoint, knowledge sharing is more than just part of our
culture = it's one of our strongest driving forces. As Academy Lead, |
see every day how we motivate and support one another by sharing

our experiences, insights and skills. It's not just about developing
ourselves as individuals, but also about helping to bring about a more
competent, secure and innovative industry,” says Per Grundtman.
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OMEGAPOINT'S SKILLS CULTURE

Omegapoint Academy
— our 1dentity and growth engine

Knowledge is at the heart of Omegapoint’s success. The
Omegapoint Academy has allowed us to create a culture
where training, experience exchange and continuous
development are key. We invest in skills — not only to
secure our own future and the futures of our customers,
but also to ensure we are the most attractive employer
in the market.

A culture built on knowledge sharing

The Omegapoint Academy is the collective name for the culture we
have created through various skills-enhancing everyday activities

— everything from skills days and guest presentations at universi-
ties to study circles, hackathons and presentations at international
conferences.

Academy Professional Programme — a platform for the
experts of the future

Our Academy Professional Programme trains more than a hundred
graduates every year, turning them into experts in cybersecurity
digitalisation. The programme was established in 2011 at the insti-
gation of Omegapoint experts, and has since become a vital force
and the beating heart of Omegapoint.




OMEGAPOINT'S SKILLS CULTURE

Academy facilitates know-
ledge, research and indu-
stry-leading conferences

As an organisation, the Academy has developed
strongly during the year. We have consolidated our po-
sition as Thought Leaders in Cybersecurity Digitalisa-
tion, established advanced conferences as a natural
part of the culture and further developed our digital
university to form the hub of our skills culture.

In 2024, the Academy has continued to focus on cutting-edge,
advanced conferences, known as Peer-2-Peer (P2P) conferen-
ces, in order to further develop and enhance knowledge in cyber-
security digitalisation. A total of ten P2P conferences have been
held, covering topics ranging from cloud and secure application
development to offensive security. All in all, these have provided
a useful complement to OpKoKo, Omegapoint’s annual skills
conference, which took place in Karlstad in 2024. The confe-
rence featured a total of 75 presentations, five parallel tracks
and 87 speakers. This is an outstanding achievement that has
strengthened our expertise in a number of areas and resulted in
new networks within the Group.

This year, the focus has also been on deepening the Academy’s
work within research and industry. During the year, Omegapoint
and the Royal Swedish Academy of Engineering Sciences

(IVA) entered into a partnership through the Resilient Digital
Infrastructure project. The overall objective of this project is

to help ensure that Sweden's digital infrastructure matches the
capacity, quality and security of the most advanced countries in the
world. The assignment runs from June 2024 to December 2025,
during which time Omegapoint is participating in two working
groups and the project steering committee.

Raising awareness and improving knowledge of cybersecurity

in society and industry is a mission that the Academy takes very
seriously. The Academy Speaker Team, which is made up of
Omegapoint’s top speakers, gave presentations at more than 50
events and conferences during the year. A fantastic achievement,
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given the fact that there is fierce competition for speaking slots at
industry conferences worldwide.

In 2023, Omegapoint launched its digital university in

response to the need for remote skills development. In 2024,
Academy University took the next step by developing its own
platform to manage and organise various types of events — from
OpKoKo and P2P to hackathons. This has turned the university into
a hub of the skills culture and now serves as the primary platform
for representing Omegapoint’s skills culture within the Group.
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OMEGAPOINT'S SKILLS CULTURE




BUSINESS AREA SWEDEN

More people engaging

with cybersecurity

Omegapoint Sweden operated in a still cautious market in
2024, but has nevertheless seen stable development with
a degree of growth and good profitability. We have gained
increased trust among many of our customers all over
Sweden, and we see the market’s interest in cybersecurity
growing steadily.

Growing in all customer segments

Omegapoint is increasingly becoming a long-term partner to our
customers, taking overall responsibility as a full-service provider
for operations, long-term management and development focusing
on security. We also act as cybersecurity consultants with a view
to creating a safer digital world for our customers — but also for
society in general. Omegapoint’'s emphasis on security means we
are growing in all customer segments; with the Finance, Energy,
Central Government and Life Sciences sectors clearly at the fore-
front.

Sharp and kind - all over the country

We welcomed new colleagues all over Sweden in 2024 and
continued to provide our trainee programmes at all our offices in
Sweden, despite a slightly more cautious market. In Malmo, we are
growing within the Finance sector. Gothenburg is strengthening its
position in Automotive and has merged Elicit — which was acquired
in 2022 — with Omegapoint Goteborg. The merged Gothenburg
company moved into new premises at the end of the year. Uppsala
focuses on the needs of our Life Sciences customers and is con-

tinuing its efforts to attract sharp and kind consultants. In Orebro,
we are increasingly becoming a security-focused supplier in the
Malardalen area and taking market share in the Energy sector.

Skills are crucial

As always at Omegapoint, we have placed great emphasis on
skills development. We believe in the power of collaboration, and

in sharing our knowledge. During the year, staff at Omegapoint
Sweden have provided training to one another and our customers,
assisted with research, offered degree projects and helped to
encourage children and young people to develop an interest in
technology. We actively contribute to the further development of
the Omegapoint Academy so that we can develop one another and
become more competitive as consultants to our customers.

Our regular staff survey shows that we are a workplace where
people enjoy their work and develop. This is also reflected in
very low staff turnover.

We look forward to continuing to help make the world safer in

2025.

Anna-Clara Séderbaum
CEOQ, business area Sweden
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Omegapoint’s emphasis

on security means we are
growing in all customer
segments; with the Finance,
Energy, Central Government
and Life Sciences sectors
clearly at the forefront.




BUSINESS AREA NORWAY

Changes to meet
market needs

2024 was a challenging year for Omegapoint Norway
as the Norwegian market continued to face economic
headwinds, characterised by high interest rates and
persistent inflation. But despite these challenges, Ome-
gapoint Norway delivered positive financial results.

The Norwegian economic situation significantly dampened
willingness to invest in the sectors in which Omegapoint Norway
operates. Moreover, increased regulatory uncertainty complicated
conditions for the consulting industry.

Changes for the future

The company made a number of changes to its management
team during the year and reorganised its corporate structure to
meet market needs more accurately. One of the most significant
measures involved the introduction of a new sales model, structu-
red around verticals within Life Sciences, Finance and Energy. This
clearer focus allows the company to provide better support to its
customers, with specialist expertise tailored to industry-specific
requirements.

Focus on skills

The company has prioritised its graduate recruitment initiatives in
response to changing customer needs, reflecting a clear shift in the
skills demanded. While this adjustment aligns with current market
conditions, it also raises important questions about the future
availability of IT expertise in Norway.

That said, Omegapoint Norway is continuing to invest heavily in
developing the skills of all its employees, both locally in Norway and
across the Group as a whole. The focus on professional develop-
ment has led to a record number of employees giving presenta-
tions at leading conferences, thereby increasing market awareness
of Omegapoint. The continued emphasis on system development
and secure digitalisation will further strengthen the company’s
position going forward.

A better 2025

Omegapoint Norway slowed its growth rate in 2024 to prioritise
profitability instead. In 2025, we are seeing early signs of an impro-
ving market, resulting in cautious optimism for the year ahead.
Omegapoint Norway remains firmly committed to addressing the
market situation with continued operational excellence.

Tom Henrik Rogstad
CEQ, business area Norway
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We delivered positive finan-
cial results in 2024, despite
market challenges. In 2025,
we will be working more
closely with the DPS busi-
ness area to resell Craton™
in Norway.
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BUSINESS AREA DEFENCE & PROTECTIVE SECURITY

Contributing to

d Inore secure society

The Defence & Protective Security (DPS) business area
experienced continued growth, customer development
and reach in 2024. Once again, the business area saw

record year in terms of staff growth, revenue and profits.

Geopolitical developments in Europe and the Baltic region, combi-
ned with the ongoing strong digitalisation of society, mean that the
demand for security expertise, particularly in protective security, is
continuing to grow. DPS is well positioned and equipped to meet
these needs with both consultancy and systems. In doing so, we
are working towards a more secure, more resilient society.

Continued strong development for Craton™

The Craton™ product, a system that meets stringent protective
security requirements and can be accredited with outstanding pre-
cision, was completed at the beginning of the year. Craton™ is now
operational and used by several customers. The systems delivered
through Craton™ have been accredited for operations requiring
Sweden'’s highest security standards.

Our customers have the most demanding requirements for
security, traceability and quality, and Craton™ provides them with

a solution that was previously lacking in the market. Craton™ is
sold through across all parts of Omegapoint, which means that the
product has reached a wide variety of contexts and has generated
interest from numerous civilian authorities and companies.

New initiatives and more staff

Our premises in Enkdping have been extended and doubled in
size so that we can handle the large influx of customers. The new
facility, which we believe to be Sweden’s most secure IT factory, is
a fantastic resource for the Group — and for Sweden as a country.

The Stockholm office also grew considerably during the year, with
over 50 employees developing Craton™ as a product and participa-
ting in deliveries to customers. At the same time, demand for our
consultants in systematic security work remained high, and we
secured several major contracts for advisory services related to
protective security.

2025 is expected to be marked by continued strong growth for

DPS, in terms of both organisation and results.

Nicklas Haglund
CEO, business area DPS
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The Craton™ product is now
officially approved for hand-
ling classified information.
This enables us to meet the
market’'s demands for our
products and services.




BUSINESS AREA DEFENCE & PROTECTIVE SECURITY
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Craton™ — our unique solution for

protective security in digital systems

Craton™ is the only product of its kind that makes it possible to
manage classified information in digital systems. With this,

it addresses the major challenges organisations face when
implementing the requirements of the Protective Security Act
regarding information management.

As awareness of the legal requirements grows, more organi-
sations are recognising that parts of their operations fall under
the Protective Security Act. This means exposure to different
types of threats and threat actors, which places more stringent
demands on how information is managed.

Craton™ meets the most stringent security and assurance
requirements and is built to enable accreditation according to

applicable regulations from supervisory authorities such as the
Swedish Armed Forces and the Swedish Security Service. The
product is built on modern, proven technology, based on DPS's
many years of system deliveries to customers within the Total
Defence sector.

There is a great deal of interest in Craton™ among government
authorities, regions, municipalities and companies that need
to digitalise their most security-sensitive information. From
ordering, full installation and commissioning of a system can
take place within a few months.

*Craton™ is capable of carrying classified information up to Secret level, according to KSF
3.1 High and PMFS 2022:1
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Craton

DET AR SAKRAST SA
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SUSTAINABILITY REPORT

Omegapoint'’s vision is to create a future where everyone can help businesses and public authorities to build technology they
rely on technology when it really matters. You should be able can truly rely on.

to make purchases with your credit card even if your bank is

subject to a cyberattack. If you end up in hospital, your medical This report contains many examples of how we help our custo-
records should be accessible regardless of external threats. mers become safer, more secure, more efficient and more eco-
Your municipality should go on providing public services evenin  friendly. As far as Omegapoint is concerned, reliable systems
heightened states of alert. are our most important contribution to sustainability.

For technology to work in stressful situations, systems need Omegapoint also strives for sustainability in its own operations.
to be built to cope when certain subsystems are unavailable or We categorise our sustainability work into three main groups:

data is corrupted. Creating structured solutions that take excep- ~ Environment, Social Responsibility, and Corporate Governance.
tional cases into account from the outset allows Omegapoint to

Environment Social Responsibility Corporate Governance

Omegapoint is aiming to reduce its CO2e emissions in line with I Omegapoint is aiming to be the best employer possible. Omegapoint is aiming to be a reliable and ethical
the Paris Agreement. This is to be meaSLjréd-m tCO2 annually, This is to be measured on an ongoing basis using the partner. This is to be measured annually using the
«tand targets will be set in accordance with.the SBT initiative. . eNPS system (employee Net Promoter Score). cNPS system (Customer Net Promoter Score).
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Omegapoint
contributes
to 2030 Agenda

The UN 2030 Agenda defines sustainable development goals so
that we can create a better world together. Omegapoint contribu-
tes to the 2030 Agenda, both through what we do for our custo-
mers, and through our internal sustainability work. In particular,
we would like to highlight two development goals for Omegapoint
in this regard.

M Promoting sustained, inclusive and
ECONOMIC GROWTH

sustainable economic growth, full and
m productive employment and decent
work for all.

Omegapoint’s contribution
Helping businesses to digitise their operations, thereby
delivering sustainable economic growth
Working actively to be a good, fair and inclusive employer

Creating jobs for recent engineering graduates through
extensive trainee programmes

Reducing environmental impact by actively reducing the
Group's carbon footprint

T Building resilient infrastructure,

AND INFRASTRUCTURE . . . .
promoting inclusive and sustainable

& industrialisation and fostering

innovation.

Omegapoint’s contribution
Helping businesses and government authorities to build
resilience to external threats
Creating innovative products with built-in, verifiable security

Continuously developing our way of working with customers
so that we can be the best possible partner

Training the cybersecurity experts of the future through the
Omegapoint Academy

OMEGAPOINT ANNUAL AND SUSTAINABILITY REPORT 2024
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Goals 1n respect
of the Environment

All' human activity affects our environment. Omegapoint endea-
vours always to take climate impact into account when we make
our business decisions. The company’s environmental policy is
updated annually so as to ensure that ambitious goals that are
feasible in practice are defined for our environmental efforts. The
measures selected have to be genuine, with demonstrable effects,
and effective in relation to their cost. Our sustainability efforts are
systematically monitored so that we can evaluate and continuously
develop our working methods over time with a view to reducing
Omegapoint’s carbon footprint.

As regards the environment, Omegapoint has signed up to the
Paris Agreement'’s goal of achieving net zero carbon emissions

in the long term. Omegapoint is participating in the SBT initiative
and has committed to reducing CO2e by 55% in direct emissions
and 33% in indirect emissions by 2033 compared to the base year
(2023).

SCIENCE
BASED
TARGETS

Omegapoint is participating in the SBT initiative

OMEGAPOINT ANNUAL AND SUSTAINABILITY REPORT 2024
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Challenges and opportunities

Omegapoint has grown significantly in recent years and now has
over 900 employees in more than ten offices in Sweden, Norway
and Canada. This is leading to new ways of working that influence
Omegapoint’s sustainability journey, as well as a challenge when
it comes to unifying and aligning environmental policies and goals
throughout the Omegapoint Group.

Over the past year, the offices in Gothenburg have been merged
and are now located close to Gothenburg Central Station, which
facilitates commuting and travelling for work purposes. The
Group’s company cars are even greener now; all new cars are
hybrids or fully electric. The Group's regular skills conferences have
increasingly been held in locations that can be reached by train
instead of air.

Working methods and controls

The environmental policy sets out a series of ambitions in order to
reduce our carbon footprint:

The company aims only to use hybrid or electric cars

Air travel should be avoided for journeys of less than four hours
that can be made by other means

Modes of transport other than air should be offered for confe-
rences wherever possible

Computers and phones should have long service lives

Technology and furnishings should be reused if possible, or
otherwise recycled

The company'’s skills conferences should mainly be held in the
local area so as to reduce travel needs

Omegapoint’s carbon emissions are measured continuously using
the Cemasys tool. This provides a continuous overview of CO2e
emissions, broken down into a number of categories. This allows
the emissions for scopes 1, 2 and 3 of the SBT initiative to be
monitored, and action to be taken if the objectives are missed in
any category. The Board of Directors monitors progress constantly
and evaluates each year whether the objectives and results are
adequate.

Results — CO2e emissions

Year 2023 2024 RENENS

Baseline measurement
Scope 1 79 51 .

made in 2023

Baseline measurement
Scope 2 52 65 X

made in 2023

Baseline measurement
Scope 3 1806 1254

made in 2023
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Goals 1n respect of
Social Responsibility

Omegapoint’s staff are our greatest asset. Everything we do, eve-
rything we deliver to our customers is driven by the commitment
and expertise of our people. Staff well-being and development are
key aspects of our strategy. We endeavour to be the best possible
employer. We are constantly developing our approach to rewarding
and developing staff. Skills development is part of the company’s
very soul.

We are also absolutely certain that an inclusive and welcoming
environment benefits everyone. We recruit widely so that we can
attract as many candidates as possible. We take on people who
meet our high standards in terms of skills and a willingness to
constantly go on learning. All our staff should be enjoy their jobs.
We actively work to create a culture that is permissive and encoura-
ges everyone to have the courage to try new tasks.

Our view of what is important at Omegapoint is described in our two
values, Sharp and Kind. We should be sharp cybersecurity experts
with enormous expertise, and we should also be kind employees
who always help out and share what we know.

OMEGAPOINT ANNUAL AND SUSTAINABILITY REPORT 2024
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Challenges and opportunities

Omegapoint’s success is built on active work on culture and
values. About 15% of staff have been taken on in the last year. For
many of them, Omegapoint is their first employer after graduating
from university.

We aim to maintain a balanced gender distribution. Thereis a
significant shortage of women in most of the professional cate-
gories for which we recruit, and so we make a particular effort to
reach out to female applicants in order to achieve more balanced
gender distribution among the people who apply for our vacancies.
In interviews and assessments, we evaluate all applicants on the
basis of their skills and ambitions, and then we select the most
suitable candidates regardless of gender.

Omegapoint helps all its new staff get started by means of

a structured induction programme. Staff on the Academy
Professional Programme receive training that intersperses theory
with practice. Omegapoint operates in an industry where there are
relatively few women. This is why we are conducting a number

of activities to attract more female applicants. We participate in
DataTjej, arrange girls’ nights and mentor female students.

We also take on a great deal of responsibility for the professio-
nal development of our staff. We arrange regular skills days, we
hold annual skills conferences, and our knowledge portal allows
all our staff to take courses on everything from cybersecurity to
leadership and the environment.

We gauge employee wellbeing every two weeks using the
WinningTemp tool. We vary the questions and cover lots of areas
over time, such as general well-being, job satisfaction, harassment,
diversity, inclusion, benefits and skills development. Action is taken
if the survey shows declining or weak results.

Working methods and controls
Ongoing staff satisfaction surveys through WinningTemp

We regularly measure the Employee Net Promoter Score,
eNPS, and aim to achieve a score of at least 50

New managers receive leadership training. All managers are
offered support and training programmes

Our knowledge portal gives everyone the opportunity to create
new courses and take courses

We are constantly working on our Employee Value Proposition
(EVP). Clearly describing our value as an employer enables us
to connect with future employees more effectively

We gauge our attractiveness to students who are looking for
jobs and are working actively to become more appealing as an
employer

To reach more female candidates, Omegapoint is involved in
mentorship programmes for women and participates in confe-
rences aimed at women, such as DataTje].

Results
Year 2023 2024 Remarks
eNPS 42 32 Scale -100 to +100

Percentage of women

) 34% 29% No quotas are used
among new recruits
Short-term Target to be below
3.2% 2.4%
absence 3.5%
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CE

Goals 1n respect
of Corporate
Governance

Omegapoint solutions are often mission-critical for our customers.
Furthermore, these systems are often part of the infrastructure of
society. This is why it is extremely important for us to take respon-
sibility for ensuring that our systems really work, regardless of the
external pressures to which they are exposed. At the same time,
Omegapoint’'s own internal systems have to be secure so that our
customers can trust us to protect their data.

It goes without saying that we also have to abide by stringent
ethical expectations. Omegapoint aims to be a reliable and ethical
partner in respect of Corporate Governance. We have to make it
easy for our staff to point out errors or irregularities.

Finally, we ensure that all our staff are aware of the company’s
Code of Conduct and know how to report any violations anony-
mously via an external whistleblowing service.

Our customers must be able to trust us and our solutions. We
monitor customer confidence by means of an annual customer
satisfaction survey. Annual ISO 27001 certification increases the
company’s resilience to attacks.

A
<.

.
.

/
/

r

OMEGAPOINT ANNUAL AND SUSTAINABILITY REPORT 2024

-—91"\

29
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Challenges and opportunities

The Omegapoint Group has grown strongly in recent years, partly
on account of acquisitions. The acquired companies have different
cultures, and hence different starting points. Most of the Group’s
staff have been employed by the Group for less than three years.
Regular efforts are made to harmonise the views of our staff on
various issues. Ultimately, this work is based on the Group’s Code
of Conduct.

At the same time, the proportion of younger employees is high,
which means that many staff are aware of how attitudes affect
the work environment. The company’s ambition to implement a
friendly and inclusive culture is emphasised as early as in job inter-
views. Staff who are taken on generally share this ambition, and
together all our staff create the company they want to work for.

We have strong, often long-term relationships with our customers.
We are confident that customers will let us know quickly if we fail to
live up to expectations.

Working methods and controls

All staff must receive annual training and certification in the
company’s Code of Conduct

An anonymous whistleblowing service should be available
toall

All account managers should have regular contact with
customers so that they can quickly identify problems and
dissatisfaction

A customer satisfaction survey should be conducted annually

The Group's operating companies should be certified annually
as part of ISO27001 unless there are special reasons for not
doing so

Results
Year 2023 2024 Remarks
cNPS 61 60 Scale -100 to +100
Regular recertification
1S027001 70% 80%
of all companies
External solution available
Whistleblower 100% 100%

to all

OMEGAPOINT ANNUAL AND SUSTAINABILITY REPORT 2024
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Code of Conduct

Omegapoint has a Code of Conduct (“the code”) that applies to all
staff. The aim here is to make everyone aware of how we are expec-
ted to behave and what might be inappropriate.

The Code outlines a number of areas, from showing respect for others
to avoiding bribery and conflicts of interest. A summarised version of
the Code is also available for anyone who wants a simple checklist.

Staff receive training on the Code through Omegapoint’s skills
development programme. Once a year, all staff members must
achieve certification by taking a test with a number of scenarios.

To ensure that Omegapoint avoids inappropriate partners, there
is also a Supplier Code of Conduct which describes the minimum
requirements for suppliers to Omegapoint.
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Omegapoint uses an external, independent provider to provide its
whistleblowing service. This gives staff the opportunity to report
irregularities anonymously. Omegapoint is able communicate
anonymously with the whistleblower via the service when incoming
cases are being investigated.
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KIVRA

”

Kivra is one of Sweden’s leading digital platforms, with more than
six million users who use the service to pay bills, store receipts,
receive mail and upload important documents.

Constant improvement needed for security level

Kivra works actively with cybersecurity to ensure the highest
possible level of security and trust from its users. As part of this
initiative, Kivra regularly works with Omegapoint to conduct audits
and enhance its level of security.

“Omegapoint has given us many valuable insights into our
cybersecurity over the past few years, helping to develop Kivra into
an even more secure service,” says Henrik Hammarberg, CISO of
Kivra.

A better place for your important items. Kivra is a place where you can
store your important items: letters, invoices, receipts and more. The kinds
of things would otherwise be kept in binders, trouser pockets or heaps of
paper. Secure, accessible and good for the environment.
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Thanks to the collaboration with
Omegapoint, their security team has
helped to strengthen our capabilities
and develop Kivra into an even more
secure service.

Henrik Hammarberg
CISO, Kivra
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@ Lantmannen

To succeed, Lantméannen needs to manage large volumes of
product information, such as images, descriptions and technical
specifications. As Lantmannen has a number of subsidiaries with
different brands, it has a major need for a centralised Product
Information Management (PIM) system

A solution for a multinational group

“We have many years of experience of working with Omegapoint
— initially as an integration partner, and now we use their support
and maintenance services on a daily basis,” says Hakan Jagbrink,
Platform Manager and responsible for the Lantméannen PIM.

Lantmannen has implemented a shared PIM system across

five of its business areas. Omegapoint was selected as the
partner responsible for implementing Inriver PIM at global bakery
company Unibake. With Inriver PIM in place, Lantméannen is now
cloud-based and has a single source for its vast product database.
This means that no matter what is entered, consistent and
standardised product information is always available.

“There are many clear advantages to Inriver PIM. It's modern,
cloud-based and makes it easy to add new features to our product
data management,” says Hakan Jagbrink.

Lantmannen is an agricultural cooperative and Northern Europe’s leading
player in agriculture, machinery, bioenergy and food. Lantmannen is owned
by 18,000 Swedish farmers, operates in over 20 countries and has an annu-
al turnover of SEK 70 billion.
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We have many years of experience of working with
Omegapoint. In 2025, we will be taking the next big step
together as we implement the GS1 standard for our
product information.

Hakan Jagbrink
Platform Manager and Martech Architect, Digital Solutions
Lantmé&nnen IT
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NEWS e?

In 2024, Omegapoint implemented a delivery project for Newsec in
order to modernise their valuation model, a tool used by Newsec to
assess property values in Norway. The previous solution was based
on an outdated system with limited flexibility, which hindered further
development.

More products, higher quality
The new valuation model was developed by Omegapoint from the
ground up and has significantly streamlined Newsec's workflows.

“This has resulted in a modern solution that's streamlined our
work while also enhancing the quality of the products we offer

to our clients. The valuation model is used both internally and by
Newsec's clients,” says Martin Nyberg, Head of Valuation, Newsec
Advisory in Norway.

Omegapoint was responsible for the entire delivery, including selec-
tion of technology, application architecture design and resource
allocation within the team.

Newsec is the Nordic region’s leading property advisor, and Newsec Advi-
sory is Norway's largest independent valuation institute. In Norway, they

conduct more than 4,000 valuations annually with a total value of around
NOK 650 billion.
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PP Omegapoint has been an outstanding partner in the
development of our new valuation model, providing both
technical expertise and strategic guidance.

Martin Nyberg
Head of Valuation, Newsec advisory in Norway
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VATTENFALL

Vattenfall conducts operations of critical public importance that
have to be maintained even in times of heightened alert and war.
Basalt, an Omegapoint subsidiary, plays a key role in this by offering
some of the leading consultants in civil defence. With their robust
expertise and skills, they provide high-quality advice, contingency
planning and in-depth analysis.

Strategic planning through effective collaboration
Basalt ensures a robust and sustainable civil defence strategy
through in-depth planning and tailored civil defence training for
Vattenfall personnel. Basalt also helps to improve collaboration
both internally and externally, which ensures that the company’s
civil defence planning is aligned with current legislation and political
decisions.

Vattenfall is a European energy company employing around 19,000 staff.
For more than a century, we have been electrifying industries, delivering en-
ergy to people’s homes and modernising the way we live through innovation
and collaboration. We are working towards a fossil-free future.
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DIRECTORS’' REPORT

The Board of Directors of AB Omegapoint HoldCo, 559312-6112,
with its registered office in Stockholm, hereby prepares the annual
report for the period 1 January 2024 to 31 December 2024, the
company’s fourth financial year.

The annual accounts are prepared in Swedish kronor

(SEK). Unless otherwise stated, all amounts are expressed

in whole Swedish kronor (SEK). Data in brackets refers to the pre-
vious year.

General information about operations

Group

The Omegapoint Group are leading experts in cybersecurity and
cybersecure digitalisation. We work across the entire chain, from
advising on complex challenges to end-to-end digital transfor-
mation solutions, helping our customers to find new business,
developing secure IT systems, streamlining processes, managing
regulatory requirements and becoming faster and more sustai-
nable in a digital world. Our customers include companies, public

authorities and organisations with stringent security requirements.

We currently have just over 900 employees in Stockholm,
Gothenburg, Malma, Orebro, Vasteras, Enkdping, Umed, Uppsala,
Oslo, Copenhagen and Montreal. Omegapoint is a workplace for
sharp and kind consultants who are deeply committed to security
and digital transformation. Our culture is defined by a constant
drive to improve and a strong focus on skills development.

Our vision is a digital world in which technology truly works
regardless of circumstances. Digitalisation is in full swing, and
affects everyone. It presents significant opportunities — but also
genuine threats and risks. We apply our knowledge, experience and
a responsible approach to help our customers to make the most of
these opportunities and create the secure systems of the future.

Our customers operate in sectors such as banking, finance, public
authorities and services, telecoms, retail and media.

Parent company
AB Omegapoint HoldCo, 559312-6112, has offices in Stockholm
and operations in Stockholm.

Ownership structure

AB Omegapoint HoldCo is a Swedish private company that is a
new parent company in the Omegapoint Group as of 17 June 2021.
No shares are held by the company. Omegapoint has no ongoing
option programme.

OMEGAPOINT ANNUAL AND SUSTAINABILITY REPORT 2024
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Shareholders at the end of the period

Owner Number of Stake Number of votes Vote value
shares

FSN Capital GP VI Limited (127967) 757,377,036 52.3% 5,985,729,513 89.7%
ITV Invest AS (925814008) 100,542,699 6.9% 100,542,699 1.5%
Bodakarl AB (559113-2864) 43,389,810 3.0% 43,389,810 0.6%
Magnus Lo6f IT-konsult AB (556783-5615) 30,669,201 2.1% 30,669,201 0.5%
BORDIT AB (559386-3573) 30,669,201 2.1% 30,669,201 0.5%
Carsten Gomard Holding APS (25559878) 28,810,149 2.0% 28,810,149 0.4%
Slokhatt Invest AB (559385-9498) 28,624,588 2.0% 28,624,588 0.4%
Soderbaum Holding AB (559109-3496) 20,187,615 1.4% 20,187,615 0.3%
Beckhem AB (559106-1543) 17,371,189 1.2% 17,371,189 0.3%
Deogun Invest AB (559108-9262) 16,744,127 1.2% 16,744,127 0.3%
Hans Anders Olof, Lindberg 15,324,378 11% 15,324,378 0.2%
Bryntze Holding AB (559108-4545) 14,295,849 1.0% 14,295,849 0.2%
Gullbrans Invest AB (559385-0588) 13,630,756 0.9% 13,630,756 0.2%
Danbjson alfa AB (559108-0469) 12,609,486 0.9% 12,609,486 0.2%
Miscellaneous 318,051,487 22.0% 318,051,487 4.8%
1,448,297,571 100.00% 6,676,650,048 100.00%

Distribution of shareholdings at the end of the period
Interval Number of . Shares Percentage of shares

owners owners

1-5,000 11 2.6% 35,066 0.00%
5001-10,000 12 2.8% 113,867 0.01%
10,001-100,000 190 45.0% 11,342,128 0.78%
100,001-500,000 94 22.3% 22,854,672 1.58%
500,001-1,000,000 35 8.3% 23947951 1.65%
1,000,001-5,000,000 47 11.1% 125,700,275 8.68%
5,000,001- 33 7.8% 1,264,303,612 87.30%
422 100.00% 1,439,734,961 100.00%
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Development of the company’s activities,
performance and position

Group

Results

Group net sales in 2024 totalled SEK 1,420,679 thousand.
Operating profit before amortisation of goodwill and other intan-
gible assets amounted to SEK 159,618 thousand, which corre-
sponds to 11% of net sales. Profit after tax amounted to SEK
-292,100 thousand. Earnings per share amount to SEK -0.20.

The Group’s major cost items are personnel costs of SEK
930,151 thousand and costs for subconsultants and resold pro-
ducts amounting to SEK 205,364 thousand.

Financial position

Accounts receivable amounted to SEK 226,043 thousand

at the end of the year. Total current receivables amounted to SEK
432,831 thousand. Accounts payable at the end of the year totalled
SEK 40,955 thousand. Total current liabilities amounted to SEK
264,970 thousand, which gives a quick ratio of 152.3%. Equity

in the Group amounts to SEK 440,975 thousand, of which SEK
440,975 thousand is attributable to parent company shareholders.
The equity ratio was 35.6%.

Cash flow

Cash flow from operating activities was positive due to

the profit and a reduction in operating receivables in working
capital, and amounts to SEK 118,811 thousand for the year. Cash
flow from investing activities was negatively affected by the capita-
lisation of development costs and higher purchases of equipment
(mostly related to Basalt's work on Craton™), tangible and financial
assets, amounting at the end of the period to SEK -61,977 thou-

sand. Cash flow from financing activities is positively affected by
shareholder distributions that exceeded repayments of loans. This
resulted in a total positive cash flow effect of SEK 968 thousand.
Cash and cash equivalents at year-end totalled SEK 129,532 thou-
sand.

Parent company

During the year, AB Omegapoint HoldCo had a turnover of SEK
0 thousand and the company’s costs amounted to SEK -4,694
thousand.

The company has a profit after net financial items of SEK -3,963
thousand Profit after tax amounts to SEK -3,934 thousand. Equity
in the parent company amounts to SEK 1,446,694 thousand, of
which SEK 1,446,516 thousand is unrestricted equity. The equity
ratio for the parent company is 99.9%.
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Development of the company’s activities, performance and position — cont.

Multi-year overview

Group (Amounts in SEK thousand) 2024 2023 2022 2021
Net sales 1,420,679 1,378,186 970,005 334,035
Own work capitalised 37963 9,986 - =
Other operating income 1,768 649 2,912 387
Operating expenses -1,677,684 -1,261,774 -871,208 -299,058
Operating profit (EBITDA) 166,753 127,047 101,709 35,364
Depreciation and impairment excluding goodwill -7,488 -12,376 -5,587 -3,581
Operating profit (EBITA) 159,618 114,671 96,122 31,783
Amortization of goodwill -376,809 -376,691 -303,372 -139,699
Operating profit (EBIT) -217,544 -262,020 -207,250 -107916
Profit after tax -292,100 -320,640 -253,559 -125,464
Fixed assets 804,733 1,140,221 1,446,607 1,194,916
Current assets 436,338 403,242 392,961 220,817
Equity 440,975 724,434 1,037,307 876,026
Interest-bearing non-current liabilities 531,619 547774 563,944 399,658
Interest-bearing current liabilities 23,970 25,922 23,041 14,468
Other current liabilities 244,507 245,266 215,276 125,582
Equity ratio, % 35.6 46.9 56.4 61.9
Operating margin (EBITDA), % 1.7 9.2 10.5 10.6
Operating margin (EBITA), % 11.2 8.3 99 9.5
Quick ratio, % 152.3 148.7 104.9 157.5
Return on equity, % neg neg neg neg
A e 2024 2023 2022 2021
Net sales - = 450
Operating margin (%) neg = neg
Balance sheet total 1,448,120 1,439,815 1,418,509 1,001,943
Return on equity (%) neg neg neg 1.2
Equity ratio (%) 99.9 99.9 99.9 99.9

For definitions of key figures, see Note 34 Definitions of key figures.
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Key events during the year

2024 was a tough year for consultancy services, which had a
negative impact on the Group's revenue and profit. In response,
the Group reduced recruitment, which meant that the total number
of employees remained relatively unchanged during the year. The
Group was nevertheless able to improve its results significantly
thanks to focused efforts on consultant allocation and efficiency.

The market for services and systems related to protective security
continued to develop strongly, driven by increased investment in
total defence and stricter protective security requirements. The
investments made by the Group in previous years for the develop-
ment of new protective security systems yielded strong returns.
Demand has continued to rise in 2025, and both consultancy and
system sales are performing strongly. At the same time, invest-
ments to strengthen the systems offering are ongoing, which is
having a negative impact on the Group's cash flow.

There were no company acquisitions during the year. However,
the consolidation of the Group’s companies continued, with
Omegapoint Goteborg AB merging with Elicit AB, and Omegapoint
Malmo AB merging with Elicit Syd AB.

Expected future developments and signifi-
cant risks and uncertainty factors

2024 remained challenging, with a weakening economic climate.
The market has levelled out by early 2025, and we are seeing
slightly higher workloads. Our growth is limited by demands for
our services in the market. We are seeing signs of slightly higher
customer activity and are planning for a degree of organic growth
during the year. However, our emphasis is still on safeguarding
profitability. If the market becomes weaker, there is a risk that the
company’s profitability will fall and growth will stall.

Research and development

During the year, Basalt, one of the Group’s companies, made a major
investment in military security in the form of the Craton™ product.
This investment has been capitalised. During the year, Omegapoint
Stockholm capitalised costs for PSM, a solution for coordinating
and conducting security vetting in accordance with the Protective
Security Act. Omegapoint Goteborg capitalised development

costs for Advenis, a web-based platform that enables cooperation
between municipalities and county administrative boards, among

others, on community orientation training for newly arrived migrants.

Additionally, we have further developed two of our solutions: CyDig
for automated insurance, and OP Ciso for regulatory compliance.
These minor investments were expensed as they arose.

Sustainability disclosures

The Group continued its office consolidation efforts during the
year; most recently in Gothenburg, with the merger of two local
companies. All Group offices are within walking distance of railway
stations in order to facilitate commuting and travelling between
offices. When relocating, eco-friendly materials have been selected
and furniture has been recycled.

Our commitment to training is demonstrated daily in our
Omegapoint Academy skills culture. During the year, we continued
our development of a Learning Management System which allows
all staff to create training programmes and take training courses
created by other staff. Our close cooperation with Hello World to
help create digital stars among children is continuing as part of our
contribution to skills provision in the field of systems development
and cybersecurity.

Please refer to the section on the Group’s Sustainability Report for
more information.
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Changes in equity

Other capital

Other equity

Group (Amounts in SEK) Share capital contributions Reserves including profit for Total
the year

Amounts at beginning of year 276,327 1,442,168,867 9,985,929 727,996,967 724,434,156
New share issue 1,649 11,499,751 11,501,400
Issue costs recognised

against equity -140,675 -140,675
Tax effect of issue costs -28,979 -28,979
Translation differences -3,158 -2,688,127 -2,691,285
Fund for development expenses 37,692,719 -37,692,719 -
Profit for the year -292,099,599 -292,099,599
Amounts at year-end 277,976 1,453,495,806 47,678,648 -1,060,477,412 440,975,018
Parent company (Amounts in SEK) Share capital U:rrzi:'i':f:ffezz?\;: 2::2::3: Profit for the year Total
Amounts at beginning of year 276,327 1,443,410,632 -2,370,015 -2,020,848 1,439,296,096
New share issue 1,649 11,499,751 11,501,400
Issue costs recognised

against equity -140,675 -140,675
Tax effect of issue costs -28,979 -28,979
Reversal of previous year's profit -2,020,848 2,020,848 -
Profit for the year -3,934,005 -3,934,005
Amounts at year-end 277,976 1,454,740,729 -4,390,863 -3,934,005 1,446,693,837
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Proposed appropriation of profits

The Board of Directors proposes that the available profit of
SEK 1,446,415,861 be allocated as follows:

Amounts in SEK

To be carried forward to new account 1,446,415,861

1,446,415,861

The Group's and parent company'’s financial results and position in
other respects are presented in the following income statements,
balance sheets and cash flow statements with notes.
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Amounts in SEK Note 01/01/2024-31/12/2024 01/01/2023-31/12/2023
Operating income

Net sales 3 1,420,678,808 1,378,185,669
Own work capitalised 37,692,720 9,985,928
Other operating income 1,768,291 649,076

Total income

1,460,139,819

1,388,820,673

Operating expenses

Cost of goods and services sold -205,364,349 -228,237,226
Other external expenses 4.6 -156,337,734 -152,438,439
Payroll expenses 5 -930,150,744 -880,414,863
Depreciation, amortization and impairment of

tangible and intangible fixed assets -384,297,426 -389,067,232
Other operating expenses -1,534,003 -682,687
Total operating expenses -1,677,684,256 -1,650,840,447
Operating profit -217,544,437 -262,019,774
Profit from financial items

Other interestincome and similar items 7,666,835 8,027944
Interest expenses and similar profit items 8 -47,241,751 -47,335,451
Total financial items -39,574,915 -39,307,507
Net income after financial items -257,119,352 -301,327,281
Profit before tax -257,119,352 -301,327,281
Tax on profit for the year 9 -34,980,246 -19,313,183
Profit for the year -292,099,599 -320,640,464
Attributable to the parent company’s shareholders -292,099,599 -320,640,464
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Amounts in SEK Note 31/12/2024 31/12/2023
ASSETS
Fixed assets
Intangible fixed assets
Capitalised expenditure for development and similar work 10 47,802,251 10,356,752
Concessions, patents, licences, trademarks and similar rights 11 423,245 529,056
Goodwill 12 694,248,201 1,073,415,065
742,473,697 1,084,300,873
Tangible fixed assets
Leasehold improvements 13 10,466,021 4,792,456
Equipment, tools and installations 14 48,986,384 50,218,970
59,452,405 55,011,426
Financial fixed assets
Other non-current securities 16 450,999 300,999
Deferred tax assets 276,228 0
Other non-current receivables 17 2,079,898 608,190
2,807,125 909,189
Total fixed assets 804,733,227 1,140,221,488
Current assets
Current receivables
Trade receivables 226,043,094 267,171,697
Current tax assets 5,110,297 0
Income earned but not invoiced 18 20,200,397 0
Other current receivables 19 16,021,567 26,704,424
Prepaid expenses and accrued income 20 39,429,884 37,313,304
306,805,239 331,189,425
Short-term investments
Other short-term investments 129,242 1,605,834
129,242 1,605,834
Cash and cash equivalents 129,403,150 70,446,613
Total current assets 436,337,631 403,241,872

TOTAL ASSETS

1,241,070,858

1,543,463,360
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Amounts in SEK Note 31/12/2024 31/12/2023

EQUITY AND LIABILITIES

Equity 21

Equity attributable to parent company’s shareholders

Share capital 22 277976 276,327

Other capital contributions 1,453,495,806 1,442,168,867

Reserves 47,678,648 9,985,929

Other equity including profit for the year -1,060,477,412 727,996,967

Total equity 440,975,018 724,434,156

Provisions

Deferred tax liability - 66,767

- 66,767

Non-current liabilities

Other liabilities to credit institutions 23,24 531,618,990 547,773,786
531,618,990 547,773,786

Current liabilities

Liabilities to credit institutions 23 23,970,230 25922,314

Customer advances 19 15,288,185 16,386,293

Trade payables 40,955,099 56,710,880

Tax liabilities 15,804,057 17,781,952

Other current liabilities 79,065,887 72,729,801

Accrued expenses and prepaid income 25 93,393,392 81,657,411
268,476,850 271,188,651

TOTAL EQUITY AND LIABILITIES

1,241,070,858

1,543,463,360
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Amounts in SEK Note 01/01/2024-31/12/2024 01/01/2023-31/12/2023
Current operations

Net income after financial items 29 -257119,352 -301,327,281
Adjustments for non-cash items, etc. 30 384,985,685 379,491,041
Income tax paid -16,146,524 -10,140,291
Cash flow from operating activities

before changes in working capital 111,719,809 68,023,469
Cash flow from changes in working capital

Change in current receivables 20,588,851 -78,993,790
Change in current liabilities -13,497,936 21,740,924
Cash flow from operating activities 118,810,723 10,770,603
Investment activities

Acquisition of subsidiaries - -42,946,227
Investments inintangible fixed assets -37,692,721 -10,514,984
Investments in property, plant and equipment -22,641,072 -13,444,272
Investments in financial assets 1,643,346 -510,000
Cash flow from investment activities -61,977,139 -67,415,483
Financing activities

New share issue 11,499,751 8,958,812
Amortisation of loan liabilities 14,440,000 14,440,000
Change in capitalised interest expenses 3,908,125 -8,455,400
Cash flow from financing activities 967,876 -13,936,588
Cash flow for the year 57,801,460 -70,581,468
Cash and cash equivalents at start of year 72,052,447 142,897,830
Exchange rate difference in cash and cash equivalents -321,515 -263,915
Cash and cash equivalents at end of year 31 129,532,392 72,052,447
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Amounts in SEK Note 01/01/2024-31/12/2024 01/01/2023-31/12/2023
Operating income

Net sales 3 9

Total income 9 9
Operating expenses

Other external expenses 4,6 -2,150,610 -1,239,168
Payroll expenses -2,543,501 1,374,452
Total operating expenses -4,694,111 -2,613,620
Operating profit -4,694,102 -2,613,611
Profit from financial items

Other interest income and similar items 731,139 577,313
Interest expenses and similar profit items -21 =
Total financial items 731,118 577,313
Net income after financial items -3,962,984 -2,036,298
Profit before tax -3,962,984 -2,036,298
Tax on profit for the year 9 28,979 15,450
Profit for the year -3,934,005 -2,020,848
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Amounts in SEK Note 31/12/2024 31/12/2023

ASSETS

Fixed assets

Financial fixed assets

Shares in Group companies 15 1,421,345,274 1,421,345,274

Total fixed assets 1,421,345,274 1,421,345,274

Current assets

Current receivables

Other current receivables 231,130 28,832

Prepaid expenses and accrued income 20 208,838 176,628
439,968 205,460

Cash and cash equivalents 26,565,119 18,264,528

Total current assets 26,774,289 18,469,988

TOTAL ASSETS

1,448,350,361

1,439,815,262
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Amounts in SEK Note 31/12/2024 31/12/2023
EQUITY AND LIABILITIES
Equity 21
Restricted equity
Share capital 22 277976 276,327
277,976 276,327
Non-restricted equity
Share premium reserve 1,454,740,729 1,443,410,632
Profit or loss brought forward -4,390,863 -2,370,015
Profit for the year -3,934,005 -2,020,848
1,446,415,861 1,439,019,769
Total equity 1,446,693,837 1,439,296,096
Current liabilities
Trade payables 1,153,998 =
Liabilities to Group companies - 157
Other current liabilities 66,957 61,569
Accrued expenses and prepaid income 25 435,569 457,440
1,656,524 519,166

TOTAL EQUITY AND LIABILITIES

1,448,350,361

1,439,815,262
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Amounts in SEK Note 01/01/2024-31/12/2024 01/01/2023-31/12/2023
Current operations
Net income after financial items 29 -3,962,984 -2,036,298
Adjustments for non-cash items, etc. 30 -124,059 15,450
Cash flow from operating activities
before changes in working capital

-4,087,043 -2,020,848
Cash flow from changes in working capital
Change in current receivables -18,676 24,078
Change in current liabilities 906,559 -184,856
Cash flow from operating activities -3,199,160 -2,181,626
Investment activities
Shareholder contributions made - -22,519,243
Cash flow from investment activities - -22,519,243
Financing activities
New share issue 11,499,751 8,958,812
Cash flow from financing activities 11,499,751 8,958,812
Cash flow for the year 8,300,591 -15,742,057
Cash and cash equivalents at start of year 18,264,528 34,006,585
Cash and cash equivalents at end of year 31 26,565,119 18,264,528
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Amounts in SEK unless stated otherwise.

General accounting policies

The Annual Report has been prepared as required by the Swedish
Annual Accounts Act and the general guidelines of the Swedish
Accounting Standards Board, BFNAR 2012:1 Annual Report and
Consolidated Financial Statements (K3).

The parent company applies the same accounting policies as the
Group except in the cases stated below in the section Accounting
policies of the parent company.

Valuation policies, etc.
Assets, provisions and liabilities have been measured at cost
unless otherwise specified below.

Intangible assets

Expenditure for research and development

Research costs, i.e. planned and systematic research aimed at the
acquisition of new scientific or technical knowledge and understan-
ding, are recognized in the period they are incurred.

The capitalisation model is applied when recognising development
costs. This means that expenses incurred during the development
phase are recognised as an asset when all of the following condi-
tions are met:

It is technically possible to complete the intangible fixed asset
so that it can be used or sold.

The intention is to complete the intangible fixed asset and to
use or sell it.

Conditions exist for using or selling the intangible fixed asset.

It is likely that the intangible fixed asset will generate future
economic benefits.

There are necessary and adequate technical, financial and
other resources to complete development and to use or sell
the intangible fixed asset.

The expenditure that is attributable to the intangible fixed
asset can be reliably calculated.

Other intangible assets
Other intangible assets acquired by the company are recognised
at cost less accumulated ¢ and impairment.

Amortization

Amortization takes place on a straight-line basis over the asset’s
estimated useful life. Amortization is recognised as an expense in
the income statement.

The following amortization periods are applied: Grv(:eua?'
Internally generated intangible assets

Capitalized expenditure for development and similar activities 5
Acquired intangible assets

Licences

Goodwill 5

Tangible fixed assets

Tangible fixed assets are recognised at cost less accumula-

ted depreciation and impairment. The acquisition cost inclu-

des not only the purchase price, but also expenses directly related to
the acquisition.

Additional expenditure

Additional expenditure that meets the asset criterion is included
in the carrying amount of the asset. Costs of ongoing mainte-
nance and repairs are recognised as an expense as incurred.

Depreciation

Depreciation is charged on a straight-line basis over the estimated
useful life of the asset as it reflects the expected consumption of
the future economic benefits of the asset. The depreciation is reco-
gnised as an expense in the income statement.

The following depreciation periods are applied: Grvoeua;:
Tangible fixed assets

Leasehold improvements 3-5
Equipment, tools and installations 3-5

The difference between the above-mentioned depreciation and
depreciation for tax purposes is recognised in the individual
companies as accumulated excess depreciation, which is included
in untaxed reserves.

Impairment — tangible and intangible fixed assets and
investments in Group companies

An assessment is performed at each balance sheet date to

see whether there is any indication that an asset’s value is lower
than its carrying amount. If there is any such indication,

the asset's recoverable amount is calculated. If it is not possible to
calculate the recoverable amount of an individual asset, the reco-
verable amount is calculated for the entire cash-generating unit to
which the asset belongs.

The recoverable amount is the higher of fair value less costs to
sell and the value in use. When calculating the value in use,

the present value is calculated from the future cash

flows that the asset is expected to give rise to in ongoing
operations and when it is sold or scrapped. The dis-

count rate used is before tax and reflects market assessments of
the time value of money and the risks associated with the asset.
An earlier impairment is reversed only if the reasons used

as a basis for the calculation of the recovera-

ble amount at the most recent impairment have changed.
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Leasing-lessees

All leases have been classified as finance or operating leases.
Leases are classified as finance leases whenever the terms of
the lease transfer substantially all the risks and rewards of
ownership of the leased asset from the lessor to the lessee.
An operating lease is a lease that is not a finance lease.

Finance leases

Rights and obligations acquired under finance leases are recor-
ded as assets and liabilities in the balance sheet. The assets and
liabilities are initially measured at their fair value or, if

lower, the present value of the minimum lease payments.
Expenses that are directly attributable to negotiating and arranging
the lease are added to the amount reported as an asset.

After initial recognition, the minimum lease payments are allocated
to interest and amortisation of the liability using the effective inte-
rest method. Variable fees are recognised as expenses in the finan-
cial year in which they are incurred.

The leased asset is depreciated over its useful life.

Operating leases

Lease payments for operating leases, including a higher initial
rent but excluding costs for services such as insurance and
maintenance, are recognised as an expense over the lease term
on a straight-line basis.

Foreign currency

Monetary items in foreign currency are translated using
the exchange rates at the balance sheet date. Non-
monetary items are not translated but are recognised
at the rates on the date of acquisition.

Financial assets and liabilities

Financial assets and liabilities are recognised in accordance with
Chapter 11 (Financial instruments measured at cost) in BENAR
2012:1.

Balance sheet recognition and derecognition

A financial asset or liability is recognised in the balance sh
eet when the Company becomes a party to the contractual
provisions of the instrument. A financial asset is dere-
cognised in the balance sheet when the contractual

right to receive cash flow from the asset has expired or
been settled. The same applies when substantially all

the risks and rewards of ownership have been transferred
to another party and the Company no longer has a con-
trolling financial interest in the asset. A financial liability

is derecognised in the balance sheet when the contractual obliga-
tion has been discharged or has expired.

Valuation of financial assets
Financial assets are initially recognised at cost, including any trans-
action costs directly related to the acquisition of the asset.

Current financial assets are subsequently measured at the lower
of cost and net realisable value at the balance sheet date.
Current trade and other receivables that consti-

tute current assets are measured individually based

on the amount that is expected to flow to the Company.

After initial recognition, financial assets are measured

at cost less any impairment and plus any revaluation. Interest-
bearing financial assets are measured at amortised cost using
the effective interest method.

The company’s financial instruments held for risk diversifica-

tion are considered part of a securities portfolio for valuation accor-
ding to the lowest value principle and for impairment testing, and
are therefore measured as one item.

Valuation of financial liabilities

Non-current financial liabilities are recognised at amortised cost.
Expenditure directly attributable to the raising of loans has been
adjusted to the cost of the loan and accrued using the effective
interest method. Current liabilities are recognised at cost.

Employee benefits

Post-employment benefits for employees

Defined contribution plans

The contributions for defined contribution plans are recognised
as an expense. Unpaid contributions are recognised as a liability.

Tax

Tax on profit for the year in the income statement consists of
current tax and deferred tax. Current tax is income tax

that is applied to taxable income in the current financial year
and the portion of income tax for the previous financial year
that has not yet been recognised. Deferred tax is income tax
that is applied to taxable income payable in future financial
years as a consequence of past transactions or events.

Deferred tax liabilities are recognised for all taxable temporary
differences, but not for temporary differences arising on the initial
recognition of goodwill. A deferred tax asset is recognised for
deductible temporary differences and for the ability to use loss car-
ryforwards to reduce future taxable income. The valuation is based
on how the carrying amount of the corresponding asset or liability
is expected to be recovered or settled. The amounts are based

on the tax rates and tax rules enacted before the balance sheet dat
e and the present value has not been calculated.

In the consolidated balance sheet, untaxed reserves are divided into
deferred tax and equity.
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NOTES
Service and construction contracts—current account Consolidated financial statements
Income from assignments on a current account basis is recogni- Subsidiaries
Provisions sed as revenue as work is carried out and materials are delivered or ~ Subsidiaries are companies in which the parent company

A provision is recognised in the balance sheet when the e
ntity has a legal or constructive obligation as a result of a
past event and it is probable that an outflow of resources will
be required to settle the obligation and a reliable estimate of
the amount can be made.

Provisions are initially measured at the best estimate of

the amount required to settle the obligation at the reporting date.

Provisions are reviewed at each reporting date.

Contingent liabilities

“Contingent liabilities” is a generic term for warranties, finan-
cial commitments and any liabilities that are not recognised
in the balance sheet. Contingent liabilities are:

A possible obligation that arises from past events and the
existence of which will be confirmed only by one or

more uncertain future events not wholly within the
entity’s control, or

A present obligation arising from past events but that is
not recognised as a liability or provision as it is unlikely
that an outflow of resources will be required to settle the
obligation, or the amount of the obligation cannot be
measured with sufficient reliability.

Revenue

Revenue is the inflow of economic benefits that the company
has received or will receive as a result of its ordinary operating
activities. Revenue is measured at the fair value of the considera-
tion received or receivable, taking into account trade discounts or
rebates.

consumed. Uninvoiced service contracts in progress are recogni-
sed in the balance sheet at the estimated invoice value of the work
performed.

Service and construction contracts — fixed price
Fixed-price service contracts in progress are recognised on a per-
centage-of-completion basis for those contracts where the finan-
cial outcome can be satisfactorily estimated. Contract revenue and
contract expenditure are recognised as income and expen-

ses in the income statement in proportion to the stage of com-
pletion of the contract at the balance sheet date. The stage of
completion is determined on the basis of the contract expendi-
ture incurred in relation to the estimated total contract expendi-
ture for the entire contract.

In cases where the financial outcome cannot be reliably estima-
ted, revenue is recognised only in the amount corresponding to
the contract costs incurred that are likely to be reimbursed by
the Customer. An anticipated loss is recognised immediately

as an expense.

Government grants

A government grant that is not contingent on future perfor-

mance is recognised as revenue when the conditions for recei-

ving the grant are met. A government grant that is conditional

on future performance is recognised as revenue when the perfor-
mance is achieved. The grant is recognised as a liability if it is recei-
ved before the conditions for recognising it as revenue are met.

Accounting for grants related to support for furlough

Government grants related to furlough where the conditions for
receiving the grant have been met are recognised as Other

income in the income statement. Other grants received for furlough
have been recognised as a liability.

directly or indirectly holds more than 50% of the voting rights or
has a controlling interest in some other way. Controlling inte-

rest means that the controlling entity is entitled to structure a
company’s financial and operating strategies for the purpose of
obtaining economic advantages. The reporting of business combi-
nations is based on the entity method. This means that the acqui-
sition analysis is prepared on the date when the acquirer

obtains controlling interest. As of this moment, the acquirer

and the acquired entity are perceived as a reporting entity.
Furthermore, the application of the unitary approach means that all
assets (including goodwill) and liabilities as well as income and
expenses are recognised in their entirety, even for partially owned
subsidiaries.

The cost of a subsidiary is calculated as the sum of the fair

value of assets acquired and the liabilities incurred and assumed

at the acquisition date, and of the equity instruments issued,
expenses that are directly attributable to the business combination,
and any additional consideration. In the acquisition analysis, the fair
value — with a few exceptions — is determined at the time of acqui-
sition of acquired identifiable assets and assumed liabilities, as well
as non-controlling interests. Non-controlling interests are measu-
red at fair value at the acquisition date. From the date of acquisition,
the consolidated financial statements include the acquired enti-

ty’s income and expenses, identifiable assets and liabilities and any
goodwill arising from the acquisition. Negative goodwill is recognised
as income directly at the time of acquisition where it arises.

Goodwill

Group goodwill arises when the acquisition value upon acquisi-
tion of shares in subsidiaries exceeds the value of the acquired
company’s identifiable net assets determined in the acquisi-
tion analysis. Goodwill is recognised at cost less accumulated
amortization and any impairments.
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Additional purchase price

If it is likely at the time of acquisition that the purchase price will

be adjusted at a later date and the amount can be estimated in a
reliable manner, the amount shall be included in the estimated final
acquisition value for the acquired unit.

Adjustment of the value of the additional purchase price within
twelve months from the time of acquisition affects goodwill.
Adjustments later than 12 months after the acquisition date are
recognised as other operating expenses. In previous years, such
adjustments were recognised as profit from participations in Group
companies. Comparative figures have been recalculated.

Associated companies

Holdings in associated companies, in which the Group has a
minimum of 20% and a maximum of 50% of the votes or

otherwise has a significant influence over operational and

financial control, are reported in accordance with the equity
method. The equity method means that the Group’s recogni-

sed value of shares in associated companies corresponds to

the Group's share of the associated companies’ equity, any residual
value of consolidated surplus and deficit values, including goodwill
and negative goodwill, reduced by any internal profits. In the conso-
lidated income statement, “Share of profit or loss of associated
companies” is the Group’s share of associated companies’

profit after tax, adjusted for any depreciation or reversal of acqui-
red surplus or deficit values, including amortization of goodwill/
reversal of negative goodwill. Dividends received from associated
companies reduce the carrying amount. Profit shares accrued after
the acquisition of associated companies that have not yet been
realised through dividends are allocated to the equity fund.

Fusion
The merger has been recognised in accordance with BENAR
2020:5, Reporting of mergers. The consolidated value method

has been applied, which means that the assets and liabili-
ties of the transferring company have been recognised at their
values in the consolidated financial statements.

Cash flow statement

The cash flow statement shows the company’s changes in cash
and cash equivalents during the financial year and has been prepa-
red using the indirect method. The cash flow reported only covers
transactions that involved inward and outward payments.

Accounting policies of the parent company

The accounting policies of the parent company are consistent with
the accounting policies set out above in the consolidated financial
statements, except in the following cases.

Revenue
Service and construction contracts, fixed price.
The parent company has no fixed price contracts.

Anticipated dividends

As the parent company holds more than half of the votes for all
shares in the subsidiary, dividends are recognised when the right to
receive dividends is deemed certain and can be reliably calculated.

Group contributions

Group contributions received/paid are recognised as an appropria-
tion in the income statement. The Group contribution received/paid
has affected the company’s current tax.

Significant assessments in applying the Group’s accounting
policies

The following sections describe the key assessments made by
the corporate executive team in applying the Group'’s accounting

policies that have the most significant effect on the amounts reco-
gnised in the financial statements. The results presented may be dif-
ferent with different assessments, assumptions and key estimates.
Changes in assessments are recognised prospectively.

Fixed assets

The corporate executive team assesses whether the value of

the assets is impaired when there is an indication of a poten-

tial impairment requirement. The recoverable amount is based

on estimated future cash flows and selling price. Impairment of
goodwill is reviewed when there is a strong indication for this.
Acquisition goodwill is depreciated over 5 years from the date of
acquisition in accordance with K3 rules.

Deferred tax

The Group recognises deferred tax when it is likely

that taxable profits will be available against which the tax

losses can be utilised. Individual assessments take place for each
company per year.

Preparation of acquisition analyses

When acquiring subsidiaries or businesses, an assess-

ment is made of the fair value of assets and liabilities in connec-
tion with the acquisition. These assets and liabilities often do

not have a quoted price, and different valuation techniques have to
be applied. Assessments other than those made by the corpo-
rate executive team regarding factors such as the additional
purchase price may result in a different future position.
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Group (Amounts in SEK)

01/01/2024-31/12/2024

01/01/2023-31/12/2023

Net sales per operating segment
Consultancy services
Other

1,351,772,627
68,906,181

1,315,724,940
62,460,729

Net sales by geographical market
Sweden
Norway

Finland
Denmark
Estonia
Germany

Spain

USA
Netherlands
Ireland

Belgium

France

Austria
Luxembourg
United Kingdom

Canada

1,420,678,808

1,095,905,488
288,756,972
14,441,897
5,911,397
5,232,183
5,132,806
2,457,243
1,254,894
651,529
332,856
179197
170,031
144,051
97,589
10,675

1,378,185,669

1,027,857,392
310,091,891
15,502,240
10,164,257
3,080,230
6,293,830
658,665
2,651,744
543,615
631,651
95,283

89,730

6,760
518,381

Parent company (Amounts in SEK)

1,420,678,808

01/01/2024-31/12/2024

1,378,185,669

01/01/2023-31/12/2023

Net sales per operating segment

Net sales by geographical market
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Group (Amounts in SEK)

01/01/2024-31/12/2024

01/01/2023-31/12/2023

Ohrlings PricewaterhouseCoopers

Audit assignment 1,411,533 1,327,840

Audit activities other than the audit assignment 30,650 99,421

Tax advice 15,000 176,505
1,457,183 1,603,766

BDO

Audit assignment - 166,311

Ecovis

Audit assignment 39,845 23,105
1,497,028 1,793,182

Parent company (Amounts in SEK)

01/01/2024-31/12/2024

01/01/2023-31/12/2023

Ohrlings PricewaterhouseCoopers

Audit assignment 249,996 250,000
Audit activities other than the audit assignment - -60,000
249,996 190,000

Audit services comprise examination of the annual accounts, accounting records and administration of the business by the VD/CEO and
the Board, other procedures required to be carried out by the Company’s auditors and advice or other assistance relating to observa-

tions made during the performance of such other procedures.
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01/01/2024- of whom 01/01/2023- Oof whom
Average number of employees 31/12/2024 women 31/12/2023 women
Parent company
Total, parent company - - - -
Subsidiaries
Sweden 753 187 723 176
Norway 106 25 128 29
Denmark - - 1 -
Canada 4 - 4 -
Total, subsidiaries 863 212 856 205
Group, total 863 212 856 205

Gender distribution among senior executives

01/01/2024-31/12/2024

01/01/2023-31/12/2023

Women, %

Parent company

Board of Directors

Other senior executives

Group

17

33

Board of Directors

Other senior executives

22
31

23
33
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Salaries and other remuneration and social security costs,

including pension costs

01/01/2024-31/12/2024

01/01/2023-31/12/2023

Amounts in SEK

Parent company
Board of Directors 1,208,344 1,045,850
1,208,344 1,045,850
Social costs 379,657 328,602
(of which pension costs) - =
Subsidiaries
Board of Directors and VD/CEO 13,659,165 13,557,823
Other employees 631,681,414 599,038,347
645,340,579 612,596,170
Social costs 258,937,798 239,680,184
(of which pension costs) 74157120 65,900,792
Group
Board of Directors and VD/CEO 14,867,509 14,603,673
Other employees 631,681,414 599,038,347
646,548,923 613,642,020
Social costs 259,317,455 240,008,786
(of which pension costs) 74,157,120 65,900,792
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Leases where the enterprise is the lessee

01/01/2024-31/12/2024

01/01/2023-31/12/2023

Amountsin SEK

Group

Assets held under operating leases

Lease payments recognised in the financial year, including rental of premises 105,809,607 64,126,269

Total leasing costs 105,809,607 64,126,269

Agreed future minimum lease payments regarding

non-cancellable contracts fall due for payment:
Within one year 101,765,238 71,133,510
Between one and five years 232,354,196 182,711,128
After more than five years 6,773,500 2,887,342

340,892,934 256,731,980

The Group's contracts relate mainly to renting of premises and
leasing of vehicles.

The parent company has no leases.
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Group (Amounts in SEK)

01/01/2024-31/12/2024

01/01/2023-31/12/2023

Interestincome, other 7,666,835 6,147,672
Other 1,880,272
7,666,835 8,027,944

Parent company (Amounts in SEK)

01/01/2024-31/12/2024

01/01/2023-31/12/2023

Interestincome, other

731,139

577,318

Group (Amounts in SEK)

731,139

01/01/2024-31/12/2024

577,313

01/01/2023-31/12/2023

Interest expenses, other 41,409,637 41,917,347
Other 5,832,114 5,418,104
47,241,751 47,335,451

Parent company (Amounts in SEK)

01/01/2024-31/12/2024

01/01/2023-31/12/2023

Interest expenses, other

21

21
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Group (Amounts in SEK)

01/01/2024-31/12/2024

01/01/2023-31/12/2023

Current tax 27,665,367 18,435,452
Deferred tax 7,314,879 877,731
34,980,246 19,313,183

Parent company (Amounts in SEK)

01/01/2024-31/12/2024

01/01/2023-31/12/2023

Current tax -28,979 -15,450
-28,979 -15,450

Reconciliation of effective tax 01/01/2024~ 01/01/2023~
31/12/2024 31/12/2023

Group (Amounts in SEK) Per cent Amount  Percent Amount
Reported profit before tax -257119,352 -301,327,281
Tax at the applicable tax rate for the parent company -20.60% -53,286,325 -20.60% -62,073,420
Non-deductible expenses 2.59% 6,662,235 1.64% 4,948,449
Non-taxable income -0.02% -53,295 -0.18% -522,461
Tax attributable to previous years 0.00% 32 -0.02% -50,960
Increase in loss carry-forwards without corresponding capitalisation of deferred tax -0.89% -2,297,544 -0.63% -1,892,349
Utilisation of previous non-capitalised loss carryforwards 1.28% 3,293,508 0.34% 1,014,745
Effect of other tax rates for foreign subsidiaries 0.09% 243,415 -0.21% -626,863
Amortization of consolidated goodwill 28.92% 74,347,850 26.02% 78,412,505
Deductible unrecognised items -0.01% -24,099 0.04% 133,537
Leases, terminated contracts 2.37% 6,094,469 0.00% =
Recognised effective tax 13.60% 34,980,246 6.41% 19,313,183
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Reconciliation of effective tax

01/01/2024-31/12/2024

01/01/2023-31/12/2023

Parent company (Amounts in SEK) Per cent Amount Per cent Amount
Reported profit before tax -3,962,984 -2,036,298
Tax according to applicable tax rate 20.60% 816,375 20.60% 419,477
Non-taxable income 0.0% 131 0.01% 122
Increase in loss carry-forwards without corresponding capitalisation of deferred tax -20.60% -816,506 -20.61% -419,599
Deductible unrecognised items -0.73% -28,979 -0.76% -15,450
Recognised effective tax -0.73% -28,979 -0.76% -15,450
Group (Amounts in SEK) 31/12/2024 31/12/2023
Accumulated cost:
At start of year 11,221,952 1,236,024
New acquisitions 37,692,720 9,985,928
48,914,672 11,221,952
Accumulated amortization:
At start of year -865,200 -618,000
Amortization for the year -247,221 -247,200
-1,112,421 -865,200
Carrying amount at year-end 47,802,251 10,356,752
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Group (Amounts in SEK) 31/12/2024 31/12/2023

Accumulated cost:

At start of year 529,056 =

New acquisitions 529,056
529,056 529,056

Accumulated amortization:

At start of year -

Amortization for the year -105,811 =
-105,811 -

Carrying amount at year-end 423,245 529,056

Group (Amounts in SEK) 31/12/2024 31/12/2023

Accumulated cost:
At start of year
Acquisition of subsidiaries

Reclassifications

Translation differences for the year

1,891,375,589

-4,043,201

1,849,410,627
60,017,698
-1,366,917
16,685,819

Accumulated amortization:

1,887,332,388

1,891,375,589

At start of year -817960,524 -443113,811
Reclassifications -8,462,612 -96,174,890
Amortization for the year -368,346,497 -280,515917
Translation differences for the year 1,685,446 1,844,094

-1,193,084,187 -817,960,524

Carrying amount at year-end

694,248,201

1,073,415,065
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Group (Amounts in SEK) 31/12/2024 31/12/2023
Accumulated cost:
At start of year 6,021,000 3,926,500
New acquisitions 6,805,299 2,094,500
Sales/disposals -473,510 =
Reclassifications -351,692 =
12,001,097 6,021,000
Accumulated depreciation:
At start of year -1,228,544 744,786
Sales/disposals 91,103 9,558
Reclassifications 161,891 =
Depreciation for the year -559,526 -493,316
-1,535,076 -1,228,544
Carrying amount at year-end 10,466,021 4,792,456
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Group (Amounts in SEK) 31/12/2024 31/12/2023
Accumulated cost:
At start of year 79,315,319 61,112,778
New acquisitions 25,433,538 29,311,789
Sales/disposals -19,103,732 -17,648,655
Reclassifications -1,308,825 5,367972
Acquisition of subsidiaries 1,587,397
Translation differences for the year -115,335 -415,962
84,220,965 79,315,319
Accumulated depreciation:
At start of year -29,096,349 -25,832,859
Sales/disposals -391,591 9,415,016
Reclassifications 735,163 -1,249171
Acquisition of subsidiaries =186,287
Depreciation for the year -6,575,761 -11,613,330
Translation differences for the year 93,957 319,232
-35,234,581 -29,096,349
Carrying amount at year-end 48,986,384 50,218,970
Leasing
Group (Amounts in SEK) 31/12/2024 31/12/2023
Equipment held under finance leases
with a carrying amount of 21,686,043 31,163,982
21,686,043 31,163,982

The contracts essentially relate to vehicle leasing. The present value of future payments regarding
finance leaseobligations is reported under other short-term and long-term liabilities in the Group.
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Group (Amounts in SEK)

31/12/2024

31/12/2023

Accumulated cost:
At start of year
Acquisition of subsidiaries

1,421,345,274

1,384,272,488
37,072,786

1,421,345,274

1,421,345,274

Carrying amount at year-end

Specification of the parent company’s and Group'’s holdings of shares in Group companies

1,421,345,274

1,421,345,274

The ownership share of the capital is referred to, which also corresponds to the percentage of votes for the total number of shares. AB
Omegapoint is a wholly owned subsidiary, while the other companies listed below are owned internally through AB Omegapoint and

have no recognised value in the company.

Number of

Subsidiary / Corporate registration number / Registered office

shares,

31/12/2024
Carrying amount

AB Omegapoint, 55912-6120, Stockholm
Omegapoint Stockholm AB, 556614-3185, Stockholm
Omegapoint Malmo AB, 556613-1339, Malmo
Omegapoint Denmark ApS, 43380605, Copenhagen
Omegapoint North America Inc, 1176723179, Montréal
Omegapoint Uppsala AB, 556844-5992, Stockholm
Omegapoint Goteborg AB, 556572-9992, Gothenburg
Omegapoint Orebro AB, 556691-4593, Stockholm
Basalt AB, 556778-7956, Enkdping
Omegapoint Norge AS, 981 874 714, Oslo

1,134,109 100
250,000 100

1,200 100
40,000 100
100 100
10,000 100
5,376,450 100
1,075 100
8,000 100
100,140 100

1,421,345,274

1,421,315,274
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Group (Amounts in SEK) 31/12/2024 31/12/2023
Accumulated cost:
At start of year 300,999 290,999
Additional receivables 8,990 10,000
Additional receivables through shareholder contributions 150,000 -
Impairment loss for the year -8,990 =
450,999 300,999
Carrying amount at year-end 450,999 300,999
Group (Amounts in SEK) 31/12/2024 31/12/2023
Accumulated cost:
At start of year 608,190 114,028
Additional receivables from business combinations 500,000
Additional receivables 1,497,557 =
Settled receivables -25,344 =
Translation differences for the year -505 -5,838
2,079,898 608,190
Carrying amount at year-end 2,079,898 608,190
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Fixed-price contracts — main rule (percentage of completion method)

Group (Amounts in SEK) 31/12/2024 31/12/2023
Accrued income on open contracts 16,904,089 5,491,428
Invoiced amounts on open contracts 3,296,308 =
20,200,397 5,491,428

Group (Amounts in SEK) 31/12/2024 31/12/2023
Accrued income on open contracts (-) -1,274,847
Invoiced amounts on open contracts (+) 537,100
0 -737,747

Group (Amounts in SEK) 31/12/2024 31/12/2023
Rental of premises 15,022,892 13,675,215
Insurance 2,367,700 1,912,535
Training and travel expenses 5,038,166 6,013,870
Accrued subconsultancy costs 43,000
Software, system costs and licences 10,178,484 9,273,618
Pension costs 4,622,745 3,838,288
Other items 2,199,897 2,556,778
39,429,884 37,313,304

Parent company (Amounts in SEK) 31/12/2024 31/12/2023
Insurance 188,000 160,000
Otheritems 20,838 16,628
208,838 176,628
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The Board proposes that the available profit:

Amountsin SEK

To be carried forward 1,446,415,861
1,446,415,861

31/12/2024 31/12/2023
Ordinary shares
Number of shares 350,572,322 349,102,328
Quota value 0.000192 0.000192
Preference shares BO1
Number of shares 501,024,139 501,024,139
Quota value 0.000192 0.000192
Preference shares B02
Number of shares 79903914 79903914
Quota value 0.000192 0.000192
Preference shares CO1
Number of shares 248,389,000 248,389,000
Quota value 0.000192 0.000192
Preference shares C02
Number of shares 7,385,000 7,385,000
Quota value 0.000192 0.000192
Preference shares C03
Number of shares 9,373,071 9,373,071

Quotavalue 0.000192 0.000192
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31/12/2024 31/12/2023
Preference shares C04
Number of shares 9,837,562 9,837,562
Quota value 0.000192 0.000192
Preference shares C05
Number of shares 4,287,620 42,876,200
Quota value 0.000192 0.000192
Preference shares C06
Number of shares 119,745,806 119,745,806
Quota value 0.000192 0.000192
Preference shares C07
Number of shares 98,204,025 98,204,025
Quota value 0.000192 0.000192
Preference shares C08
Number of shares 19,575,112 12,482,496
Quota value 0.000192 0.000192

Total number of shares

1,448,297,571

1,439,734,961

Quota value 0.000192 0.000192
Group (Amounts in SEK) 31/12/2024 31/12/2023
Maturity date, within one year from the balance sheet date 23,970,230 25,922,314
Maturity date, 1-5 years from the balance sheet date 26,204,750 46,602,535
Maturity date, more than five years from the balance sheet date 519,000,000 501,171,251

569,174,980 573,696,100
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Group (Amounts in SEK) 31/12/2024 31/12/2023

Loan credit

Authorised credit limit 15,000,000

Unutilised portion -15,000,000
0 0

Overdraft facilities

Approved credit limit on overdraft facility amounts to 86,939,380 87,114,358

Unused credit amounts to -86,939,380 -79,421,435
0 7,692,435

Last year, the Group had what is known as a Revolving Credit Facility (RCF) totalling SEK 100,000. This is no longer available this year.
In addition to part of the RCF, the overdraft facility consists of an unutilised amount of NOK 2,000,000.

Group (Amounts in SEK) 31/12/2024 31/12/2023
Accrued salaries and holiday pay 60,348,646 55,878,383
Accrued social security contributions 16,740,981 15,209,870
Prepaid income 5,432,974 4,772,093
Accrued audit and advisory fees 1,837,746 1,657,534
Other items 9,033,045 4,139,531
93,393,392 81,657,411

Parent company (Amounts in SEK) 31/12/2024 31/12/2023
Accrued audit and advisory fees 435,569 457,440
435,569 457,440
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NOTES
Amounts in SEK 31/12/2024 31/12/2023
Collateral pledged on behalf of the company:
Company mortgages 17,470,300 16,556,500
Shares in subsidiaries 3,321,436,161 3,390,490,938
3,338,906,461 3,407,047,438
Contingent liabilities in favour of Group companies,
Associated companies and joint ventures
Guarantees, bank loans 743,880,000 562,320,000
743,880,000 562,320,000

In accordance with the loan agreement between Swedbank and AB Omegapoint, 559312-6120, each guarantor is jointly and severally liable
for each other’s obligations under the Swedish Companies Act (2005:551). AB Omegapoint’s shares in subsidiaries are pledged as security

under the loan agreement.

Amountsin SEK 31/12/2024

31/12/2023

Pledged assets:

Shares in subsidiaries 1,421,345,274

1,421,345,274

1,421,345,274

Contingent liabilities

1,421,345,274

None

There have been no events of a material nature since the end of the financial year.

None
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Group (Amounts in SEK) 31/12/2024 31/12/2023
Interest received 7,666,835 6,147,672
Interest paid -41,409,637 -41,917,347
-33,742,802 -35,769,675
Parent company (Amounts in SEK) 31/12/2024 31/12/2023
Interest received 731,139 577,313
Interest paid -21 =
731,118 577,313

Adjustment for non-cash items, etc.
Group (Amounts in SEK) 31/12/2024 31/12/2023
Amortization 382,227,756 382,196,512
Unrealised exchange rate difference 150,055 -1,337,826
Capital gains on fixed assets 1,447,790 358,299
Effects of share issues not affecting cash flow -400,112 1,725,949
Other non-cash items 1,560,196 5
384,985,685 379,491,041
Parent company (Amounts in SEK) 31/12/2024 31/12/2023
Effects of share issues not affecting cash flow -168,005 15,450
-168,005 15,450
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Acquisition of subsidiaries/business activities, net cash

effect
Group (Amounts in SEK) 31/12/2024 31/12/2023
Intangible fixed assets - 37,404,040
Tangible fixed assets - 290,819
Financial fixed assets - 714,586
Operating receivables - 6,780,966
Cash and cash equivalents - 3,702,616
Total assets - 48,893,027
Operating liabilities - -10,508,593
Total liabilities and provisions - -10,508,593
Purchase price - 62,514,034
Removed: Issue in kind - -14,553,543
Unpaid additional purchase price - -
Acquisition costs - -1,311,648
Purchase price paid - 46,648,843
Removed: Cash and cash equivalents in the acquired business - -3,702,616

Impact on cash and cash equivalents - 42,946,227
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Group (Amountsin SEK) 31/12/2024 31/12/2023
Cash and cash equivalents 129,403,150 70,446,613
Current investments, equivalent to cash and cash equivalents 129,242 1,605,834
129,532,392 72,052,447
The above items have been classified as cash and cash equivalents on the basis that:
They are at insignificant risk of value fluctuations.
They can be converted easily into cash.
They have a maximum maturity of 3 months from the date of acquisition.
Parent company (Amounts in SEK) 31/12/2024 31/12/2023
Cash and cash equivalents 26,565,119 18,264,528
26,565,119 18,264,528

The above items have been classified as cash and cash equivalents on the basis that:
They are at insignificant risk of value fluctuations.
They can be converted easily into cash.
They have a maximum maturity of 3 months from the date of acquisition.

Of the parent company'’s total purchases and sales measured in SEK, 13.5% (23.2%) of purchases and 0% (0%) of sales relate to other

companies within the entire Group to which the enterprise belongs.
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Elicit AB
On 22 October 2024, Elicit AB, corporate registration number 556568-9360, formerly a wholly owned subsidiary of Omegapoint Géteborg
AB, corporate registration number 556572-9992, was merged with the parent company.

The income statement and balance sheet items of Elicit AB are presented below.

Amountsin SEK 22/10/2024
Net sales 53,990,158
Operating profit 836,718
Current assets 26,576,979
Total assets 26,576,979
Liabilities -11,312,487
Total liabilities -11,312,487
Elicit Syd AB

On 2 October 2024, Elicit Syd AB, corporate registration number 556912-3416, formerly a wholly owned subsidiary of Omegapoint Malmo
AB, corporate registration number 556613-1339, was merged with the parent company.

The income statement and balance sheet items of Elicit Syd AB are presented below.

Amounts in SEK 02/10/2024
Net sales 6,880,961
Operating profit 1,035,573
Current assets 3,795,299
Total assets 3,795,299
Liabilities -978,208

Total liabilities -978,208
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Terminology

Definition

Operating profit (EBIT)
Operating profit (EBITA)
Operating profit (EBITDA)
Operating margin (EBIT)
Operating margin (EBITA)
Operating margin (EBITDA)
Equity/asset ratio

Quick ratio

Return on equity

Return on total capital

Profit for the year before financial income, financial expenses and tax.

Operating profit (EBIT) adjusted for amortization of goodwill.

Profit for the year before depreciation and impairment of fixed assets, financial income, financial expenses and tax.
Operating profit (EBIT) inrelation to net sales.

Operating profit (EBITA) in relation to net sales.

Operating profit (EBITDA) in relation to net sales.

Total equity in relation to total assets.

Current assets excluding stocks and work in progress in relation to current liabilities.

Profit for the year attributable to parent company shareholders in relation to average equity.

Operating profit (EBIT) adjusted for interest income in relation to total assets.
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To the Annual General Meeting of AB Omegapoint HoldCo,
company registration number 559312-6112

Report on the annual accounts and consolidated
financial statements

Statements
We have audited the annual report and the consolidated financial
statements of AB Omegapoint HoldCo for 2024.

In our opinion, the annual accounts and consolidated financial
statements have been prepared in accordance with the Annual
Accounts Act and present fairly, in all material respects, the finan-
cial position of the parent company and the Group as at 31
December 2024 and their financial performance and cash

flow for the year in accordance with the Annual Accounts Act.

The Directors’ report is consistent with the other parts of the annual
accounts and consolidated financial statements.

We therefore recommend that the general meeting of sha-
reholders adopt the income statement and balance sheet of
the parent company and the Group.

Basis for opinions

We conducted our audit in accordance with International
Standards on Auditing (ISA) and generally accepted auditing
standards in Sweden. Our responsibilities under these stan-

dards are described further in the section entitled Auditor’s respon-
sibilities. We are independent of the parent company and

the Group in accordance with professional ethics for accoun-
tants in Sweden and have otherwise fulfilled our ethical responsibi-
lities in accordance with these requirements.

We believe that the audit evidence we have obtained is suffi-
cient and appropriate to provide a basis for our opinion.

Responsibilities of the Board of Directors

The Board of Directors is responsible for the preparation of

the annual accounts and consolidated financial statements, and for
ensuring that they provide a true and fair view in accordance with
the Annual Accounts Act. The Board of Directors is also respon-
sible for such internal control as it determines is necessary to
enable the preparation of annual accounts and consolidated finan-
cial statements that are free from material misstatement, whether
due to fraud or error.

In preparing the annual accounts and consolidated financial state-
ments, the Board of Directors is responsible for the assessment of
the ability of the company and of the Group to continue as a

going concern. They disclose, where applicable, condi-

tions that may affect the ability to continue as a going concern and
to use the going concern assumption. However, the going

concern assumption is not applied if the Board of Directors intends
to liquidate the company, to cease operations or have no realistic
alternative but to do so.

Auditor’s responsibilities

Our objectives are to obtain reasonable assurance about whether
the annual accounts and consolidated financial statements as a
whole are free from material misstatement, whether due to

fraud or error, and to issue an auditor’s report that includes our
opinions. Reasonable assurance is a high level of assurance,

but is not a guarantee that an audit conducted in accordance with
the ISA and generally accepted auditing standards in Sweden will
always detect a material misstatement, if such exists.
Misstatements may occur as a result of fraud or error and

are considered material if, individually or in aggregate, they could
reasonably be expected to influence the economic decisions of
users made on the basis of the annual accounts and consolidated
financial statements.

A further description of our responsibilities for the audit of

the annual accounts and consolidated financial statements is availa-
ble at the Swedish Inspectorate of Auditors’ website: www.revisor-
sinspektionen.se/revisornsansvar. This description forms part of
the audit report.

Report on other legal and statutory requirements

Statements

In addition to our audit of the annual accounts and consolidated
financial statements, we have also audited the administration of
the Board of Directors of AB Omegapoint HoldCo for 2024 and
the proposed appropriations of the company’s profit or loss.

We recommend to the Annual General Meeting of sharehol-

ders that the profit be appropriated in accordance with the propo-
sal in the Directors’ report and that the members of the Board of
Directors be discharged from liability for the financial year.

Basis for opinions

We conducted the audit in accordance with generally accep-

ted auditing standards in Sweden. Our responsibilities under

those standards are further described in the section entit-

led Auditor’s responsibilities. We are independent of

the parent company and the Group in accordance with professional
ethics for accountants in Sweden and have otherwise fulfilled our
ethical responsibilities in accordance with these requirements.

We believe that the audit evidence we have obtained is suffi-
cient and appropriate to provide a basis for our opinion.
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Responsibilities of the Board of Directors

The Board of Directors is responsible for the proposed appropri-
ations regarding the company’s profit or loss. When proposing

a dividend, this includes an assessment of whether the dividend
is justifiable with regard to the requirements such as the nature,
scope and risks of the business of the company and the Group
with regard to the scope of the equity of the parent company and
the Group, consolidation needs, liquidity and position in general.

The Board of Directors is responsible for the company’s orga-
nisation and the administration of the company’s affairs.

This includes, among other things, continuous assessment of
the company’s and the Group’s financial situation and ensuring
that the company’s organisation is designed so that the accoun-
ting, management of assets and the company’s financial

affairs are otherwise controlled in a reassuring manner.

Auditor’s responsibilities

Our objective concerning the audit of the administration,

and thereby our opinion about discharge from liability, is to
obtain audit evidence to assess with a reasonable degree of
assurance whether any member of the Board of Directors in any
material respect:

has undertaken any action or been guilty of any omis-
sion which may give rise to liability for the company, or

in any other way has acted in contravention of

the Companies Act, the Annual Accounts Act or the Articles of

Association.

Our objective in auditing the proposed appropriation of the com-
pany’s profit or loss, and hence our opinion thereon, is to

assess with a reasonable degree of assurance whether the pro-
posed appropriation of the company'’s profit or loss complies with
the Companies Act.

Reasonable assurance is a high level of assurance, but no
guarantee that an audit performed in accordance with

generally accepted auditing standards in Sweden will

always detect actions or omissions that may give rise to a liabi-
lity for damages against the company, or that proposed alloca-
tion of the company'’s profit or loss is not in accordance with

the Companies Act.

A further description of our responsibility for the audit of the admi-
nistration is available at the Swedish Inspectorate of Auditors’
website: www.revisorsinspektionen.se/revisornsansvar. This des-

cription forms part of the audit report.

Karlstad, on the date shown in our electronic signature

Ohrlings PricewaterhouseCoopers AB

Erik Nilsson
Authorised Public Accountant
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